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Creative Industry Village: CIV

To create added value to products and services, in accordance with
the Thailand 4.0 master plan, the Royal Thai Government intends to
reshape the country’s various industries to enhance integrated product
development, in a way, that reflects the main objective of promoting and
developing tourism.

The Ministry of Industry, therefore, launched the initiative to innovate
local industries called, “The Development Activities to bring about the
Creative Industry Village,” that aims is to develop and promote tourism and
tourist destinations with strong cultural advantages. The main objective
is to create the “Creative Industry Village” (CIV). These creative villages
will be proficient in adapting and combining preexisting local cultural
knowledge and traditional wisdom with modern knowledge, technology
and other innovations. This will enable them to create innovative products
and services that leads to further development of new touristic

destinations and attractions in a sustainable way.
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The CIV village development program integrates together more
than 10 governmental agencies together with the Bureau of Community
Industries Development of the Department of Industrial Promotion as
the main facilitator in organizing activities that promotes the Industrial
Village under the Creative Cultural Industry Program.

The working community selected 9 communities as case studies,
which are (1) The On Tai community, Tambol On Tai, Sankhamphaeng
district, Chiang Mai province, (2) The Nam kian community, Tambol
Nam kian, Phuphiang district, Nan province, (3) The Ban Na Ton Chan
community, Tambol Ban Tuek, Si Satchanalai district, Sukhothai province,
(4) The Koh Kret community, Tambol Koh Kret, Pakkret district, Nonthaburi
province, (5) The Saladin community, Tambol Mahasawat, Phuttamonthon
district, Nakhon Pathom province, (6) The Pak Nam Prasae community,
Tambol Pak Nam Prasae, Klaeng district, Rayong province, (7) The
Ban Chiang community, Tambol Ban Chiang, Nong Han district, Udon
Thani province, (8) The Nateen Community, Tambol Ao Nang, Muang
district, Krabi province and (9) The Koh Yor community, Tambol
Koh Yor, Muang district, Songkhla province.

This booklet is a testament of the part of the program that focuses
on the tourism aspect that utilizes each area’s local wisdom to develop
souvenir products for tourism (which is different from other kinds of
product development). In providing the marketing tools and implementing
the wonderful local wisdoms of various fields, a master plan will be
created to be used as the blueprint in planning tourism businesses
by the other communities in a sustainable way.
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wyjﬁmqmmmwﬁwaiiﬁ (Creative Industry Village : His Majesty King Bhumibol Adulyadej has consistently been a shining beacon for

CIV) visnefie 1,1giﬁqml,ﬁqmqNa“@aﬁﬁqwuﬁ’wuﬁﬁﬂ 0736 the development of his subjects. A principle constantly instilled His Majesty was that
Y q q

development “must explode from within.” His Majesty’s royal proclamation can be defined

as ‘the focus to develop strength for the people and their families must be ignited from

within the community itself.”
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in driving forward the “Innovative Industries Development
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helping the community build a strong immunity for themselves and
become ready for developing products and services according to
the “Thailand 4.0” master plan of the Royal Thai Government.
Under this innovative framework, various industrial structures of
the country will be modified to facilitate with the tourism business,
which is regarded as the flagship national initiative.

Therefore, the tourism business has become a crucial
mechanism to stimulate the community enterprise and economy
in virtually all dimensions as well as the products and services
they offer. Tourism has engendered communities near tourist
destinations to play a crucial role in managing their community’s
own natural resources.

Although, knowledge trainings are continously given to
communities but the management of tourism businesses and
enterprises by the community themselves remains an artin integration.
Therefore, several communities may be outstanding in their products
but they still lack knowledge in managing a proper tourism business.

13
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They still lack the expertise in creating activities that attract tourists to stay for a
lengthy period of time. This is the main factor that has stalled their progress and ability to
learn the tourism business. Several communities are still inexperienced in striking the balance
between providing the idealic tourist experience and the frantic way of life of their community.

These good impressions for tourists are able to generate the power of consumerism
for both touristic products and services of the community, especially souvenir goods.
These touristic products are sought after by visitors who want to keep the memories of
their visit in each local destination alive.

The CIV logo can be defined as the indigenous local wisdom
and traditional civilization, which is represented by the letter “C.” The
imagery of the lightness and gentleness of the characters were derived
from the shape and form of ancient Thai clay potteries. The letter “I”
symbolizes a candle that illuminates knowledge. And the letter “V”is a
symbol of the merging of various ideas and traditions that can grow and
prosper once again. The sky blue background represents the vastness

of the capacities of the numerous communities in Thailand like the sky

The ideas in implementing the program

Creative Industry
(Ministry of Industry)

Cultural TR Tourist
Capital and Destinations
Local Wisdom (Ministry of Tourism

(Ministry of Culture) and Sports)

The Creative Industry Village: CIV can be defined as a village or
community that possesses the right balance in bringing out their cul-
tural capital, lifestyles to combine with new creative ideas and design.
This is to create new “value-addedness” for their traditional souvenir
products and services or any activities that create a new experience
for tourism. The objective is to create a new “added value” economy
based on creative industry innovations.

The Ministry of Industry intends to introduce ideas and knowledge
complements a “CIV village” and reflects the ideals of the Sufficiency
Economy theory of His Majesty King Bhumibol Adulyadej with practical
value in real life.

For the “CIV village” to adopt and adapt the Sufficiency Economy
theory in practical terms, there are 7 basic points to observe, as follows:

1. Applying suitable technology, which is inexpensive and have

practical value

2. Possess an appropriate manufacturing size that is

proportionate to the ability to management and administrate

3. To not be greedy and focus on only short-term profits

4. Emphasize on operational honesty and transparency

5. Diversify risks through a variety of products and /or ability to

quickly adapt and change products

6. Downside risk management that will not generate debts and

enhances ability to be competent in management

7. Emphasize on the “charms” of the local area and community

as the main selling point

These factors will assist local business operators of the community/
community enterprises to be able to develop their tourism business in
parallel with the development of their community and grow to become
strong with stability and for the long term.

15
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The organic way at Nam Kian

Amongst all the provinces with ancient Lanna heritage, Nan can be considered
the province that still actively practices and continues the ancient ways and rural
wisdom of Lanna culture in a beautiful and contemporary way. Today, Nan province
is acclaimed and admired as a “living ancient city” on the eastern side of the former
Lanna region. Visitors can immediately feel the unique charms and hospitality of the
people here who still lives the simple and quiet lives at virtually all villages.

The Nan civilization was born of salt and it is renown
as the “salt of Nan city.” It is the foundation of its lifeline of
civilization. Without salt, Nan will not exist. Nan was able to
grow and prosper into a great city because of salt. The salt
of Nan was a highly sought after commodity between 700 to
800 years ago.

The production technique requires the salt to be boiled
down until it achieves a pure white color. Its purity as so high
that it can be used for pharmaceutical purposes.

20

Other than evidence that Nan was a land with
prehistoric human settlement. From archeological evidence
and cave wall paintings, Nan enjoyed a great diversity of
inhabitants in the past up and until the present. It is evident
that historically, there were caravans of merchants traveling

through Nan with salt as the most popular local commodity.
This led to the great exchange of cultures.

Nan was a cultural hub that has a wide-range of settlement
by several tribes and ethnic groups. There were the Thai people
who were the local inhabitants and migrants from Chiang San
as well as other parts of the Lanna Kingdom. A wide range of
cultural and ethnic diversity concentrated in Nan in various areas.

Presently, most urban residents in Nan are homogeneous
in their costume and language. Another remarkable feature is
that several villages today still practice the ancient worship of
the enduring spirits of former city lords and rulers.

Along the high plains, there still exist communities who
originated from the Yunnan province in China. They entered
Thailand during the Cultural Revolution in China. They are the
Hmongs and Mian hill tribes who settled amongst the indigenous

population.
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Nam Kian is a small tambol, or sub-district, in the Phu phiang

district of Nan province. There is a watershed forest that is

the point of origin of the Nam Kian river. This waterway is a
lifeline that cuts through various communities like the main
artery. Most villagers here engage in agriculture but also

guBUUNINYU

possess ancient knowledge of metal forging and fabric

v

weaving into various traditional patterns and designs. m.lj’]IﬁEJU Q-Q“TVU\] O.Li']U
The word “Nam Kian” bears no literal meaning. Villagers —

offer an explanation that it is a term that deviated from another qny "nmﬁ?;uwu
similar sounding word in the northern language that means
“to shape with a lathe.” It was also theorized that centuries dyanwat © aedueu Wudunuauluguau ﬁﬁu’g‘luvl,ﬁ
ago, servants of the royal rulers of Nan migrated to live in the IO quﬁuﬁﬁﬂmjﬁuﬂ%’wmm%amw wazlfnidygndudy
area where there was an abundance of teak trees. They then anulng Huwdodiden nanods TUTUNBATNTTHN wazarawns |

w began the practice of furniture production right next to the azﬁauﬁx‘lé’ﬂﬂm:?faﬂzﬁuﬁwuﬁwum

W riverbank and “lathed” wood into various shapes and designs. alauns : T33a70 AU

This is the speculation of how the Nam Kian river got its name.
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Nam Kian Health Promoﬁng Hospital
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Nam Kian Myuni*cipality
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Pong Kam Temple (Nam Kian)
Y17 Dnfudvsanicdodd (oudiodd)
Chewa’s Center (Herb garden and
Information Center)
nlaoilgnautusvoosuni
Community’s Herb gardens
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The Senior Citizen Club:

Bamboo weaving

AOUR DU

Suan Satern organics farm

I UTLA)

Kan Kam'’s rice crispy
SUIATINAIOT STUM01)S N0
Chan Som Homestay: Local Food
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Sam Pee Nong: Handmade bag
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Baan Yai Larrlai:' Weaving and Food
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Ban Nam Kian School
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Kesorg: Handmade bag
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Suki Kao Lao )
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Community forest: Ton Mee 100 Years
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Activities and Demonstration

o 1 “a ad
maviayulwidneg lugudsain
(gniszau envsies aiwladilaeneletvan)
Herbs processing (compress balls, baims
and lemongrass moisquito repellants)

v v v Aﬂl
‘Waﬂ‘ﬁ‘uﬂLLazLL‘HL‘Y]’]@’JEJﬁHuvLWiLWQ
| P e ad
At Iagtd] m@vlmmwazg“umw SLugmamm
Herbal facial, foot scrub and Thai
massage
) 4 = oAy o o
F1udutdusatinuiduan
Local delicatessen
AnanuiuTHIN gy
(ﬁmq\‘idw ﬁammzq\mau WLEW)
Bamboo weaving with the elderly
=3 L dl & K72
Wuinfiglasdrnlusiusaangiiiu

Collect garden vegetables

LIEUINITRLINY HIA WASLAUKN
Tu “aruaziiw

Learn to breed frogs and crickets
Wauneeaguiny o nalszyunytion
UL

Traditional blessing ceremony
dJulanuazmsion wasasde wa o9
Khan Tok, folk dancing and music
=2 A o A Ao T o
Andaudiiasnialilesn

Local calligraphy

o =1 ci‘QJ [
Mavsiiasnauanlanawns

Cook local cuisine
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Tour Packages

“Half Day — Full Day” Tour: Travel routes

08.00-11.00 4.

12.00 .
13.00-16.00 .

adeguddiin Sudayainims Anhayulws-huald 08.00-11.00
ﬁ'}ﬁanﬁiuluﬂq:u LU viay wiansuluuaenszan
suuasayulnsuazzumnsaniemavinihdurasszivean

azladvan

ﬁanssummﬂsgﬂagu‘lmmmiaa

ﬁﬂﬂiiuﬂ’lﬁﬁ']mﬂuvLWiQﬂﬂi:ﬂu

SUdsEnIuaInITNaIe i 12.00
Furnanau wudsaaLdunevaiiing 13.00-16.00
WITHUATRANYUUIAIDIINENY “Uauaila”

losnnsuigeans

1 + dl = I3 “91 + < dl ”

degiliig Audasnzuasand wazvil “dnuanduiie

@ Do A = A =

nuthduen warduaasnszan

PN “HINALAU” LasTanaNanaaskNAnnauTing

Arrive meeting point and refreshments
Group activities, soap making and souvenir
Visit herb garden and watch demonstration of how to

make scented lemongrass oils

Make herbal balms

Make herbal heat compresses

Lunch

Recieve a weaved hat and explore the village

Visit and patronage bamboo weaving products by elderly
weavers

Photo opportunity and activities

Visit garden and buy organic products
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Package Tour

“2 Days/ 1 Night” (Not more than 10 persons per group): Bicycling

..
NEN...

» °

[

Arrive meeting point and refreshments
Visit herbal garden and receive bicycle (or bring your

own bike)

Cycle to view nature and participate in various activities
Ride bicycle to famous chicken feet noodle soup shop
Cotton weaving

Cycling through the community forest and pay respects to
Buddha statue

Cycling back and take a break for shopping and
refreshments

Visit local weaving group

Heat compress making or leisurely activities (facial, foot
massage and Thai massage)

Return to homestay

Dinner at homestay with various delicious local cuisine
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Day 2

Wake up to fresh air

Breakfast and visit garden

Visit Wat Nam Gian temple and herbs garden
Write your name in local calligraphy

Return bicycles and buy local souvenirs
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